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Description

The Indian pharmaceutical market is one of the fastest growing in the world. The rising Indian pharma market will achieve
sales of close to $8 bhillion in 2009 and has enjoyed double-digit growth in the past five years, peaking at 25% in 2007. Will
the Indian market continue to achieve high sales growth next decade? Our new report - Indian Pharmaceutical Market
Outlook 2009-2024 — explains, providing the information that you need to understand this crucial pharma opportunity. India
is of rising importance as growth slows in the current leading markets.

The strong growth registered by the Indian economy has helped to drive its pharmaceutical market and industry. That
sector's growth in recent years has also been driven by India's expanding middle class, with growing affordability and
greater access to healthcare. India currently accounts for over 5% of the Africa/Asia/Australasia market and is ranked 14th
in the world pharmaceutical markets. The highly-competitive market in India continues to be dominated by Indian
pharmaceutical companies, but remains fragmented, with over 20,000 licensed organisations. Besides many SMEs,
competitors include internationally-recognised companies such as Cipla, Dr. Reddy's and Ranbaxy, as well as foreign
multinationals.

India's pharmaceutical industry has strong potential for growth and will continue to be an attractive sector for both domestic
and foreign companies, Indian Pharmaceutical Market Outlook 2009-2024 shows. Also, pharmaceutical companies will
continue to use acquisitions, joint ventures and leveraging of low operational costs in India. That country's main strengths
include:

» Second-largest population in the world, one predicted to overtake China's by 2035

* World's second-fastest-growing economy

« Growing middle class with dispensable incomes and expanding healthcare provision
« Highly-skilled workforce with competitive manufacturing base.

Therapeutic sales are not the only source of revenues for India's pharmaceutical sector. Increasing costs of research and
manufacturing have caused pharmaceutical companies worldwide to outsource operations to lower-cost countries. India's
highly competitive pharma industry, with a strong manufacturing base and relatively low overheads, offers strong
opportunities for outsourcing both research and production. The growth of India's pharmaceutical business is mostly driven

by:

« Increases in production capacity and efficiency

« Legislative reforms

* The growth in contract manufacturing opportunities there

* Increases in outsourcing of clinical trials from higher-cost countries

« Research and development capabilities in both small-molecule and biological drugs
« Foreign acquisitions and joint ventures by domestic companies.

Comprehensive analysis of the Indian pharmaceutical market and industry

Indian Pharmaceutical Market Outlook 2009-2024 examines that sector critically, through a comprehensive review of
information sources, both primary and secondary. This report provides detailed sales forecasts, market share analyses,
discussions of pipeline developments and analyses of commercial drivers and restraints, including a SWOT analysis. There
are over 100 tables and figures included, as well as three full interviews with relevant authorities. The result is a

comprehensive market- and industry-centred study, with detailed analyses and informed opinion to benefit your work.

Research interviews from our comprehensive survey
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This report contains visiongain interviews with the following relevant experts:

1) Dr Masaya Tamae, Director, Daiichi Sankyo, Tokyo, Japan

2) Dr Sanjeev Krishna, Professor of Molecular Parasitology & Medicine, St George's Hospital Medical School, London, UK
3) Dr Jagdish N Sheth, Professor of Marketing, Business School, Emory University, USA.

Why you should buy Indian Pharmaceutical Market Outlook 2009-2024

In this report, you will receive the following benefits in particular:

* You will assess the value of the Indian pharma market and its principal market segments from 2009 to 2024

« You will review the leading therapeutic areas in the Indian market, including sales forecasts for 2009 to 2024, with detailed
discussions

« You will obtain the latest developments in policy and regulations, including guidelines on intellectual property and product
patents

* You will examine commercial drivers and restraints, with comprehensive SWOT analysis

« You will discover prominent domestic and foreign companies, with their future prospects

« You will identify the most-promising emerging companies in the Indian pharma market

You will discover the views of relevant experts and their vision for Indian pharma from 2009 onwards, with original interview
transcripts provided in full.
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