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Description
Introduction
The Internet is growing in influence as a source of healthcare and treatment information in the European Union (EU).
However, compared to several other EU markets, the Internet is not as popular a source of health information among
consumers in Italy and Spain. Regional and personal factors prevent users in Italy and Spain from making better use of the
Internet-enabled tools available to them.

Scope
Introduction to consumers' current online behavior in Italy and Spain, based on Datamonitor's Consumer eHealthInsight
surveys carried out in 2005
Assessment of several key trends that will affect how the pharmaceutical industry in Italy and Spain communicates with 
consumers
Overview of eHealth market opportunities - specifically as regards physician practice websites, online communities and 
disease management tools
Recommendations for how best to reach consumers in Italy and Spain by taking advantage of available opportunities in the
eHealth market
Highlights
While consumers in Italy and Spain do seek out specific web pages based on links mentioned on broadcast and print media
channels, the most common way consumers navigate to a website is through a search engine.

Pharmaceutical companies can take advantage of consumers' trust in information provided by their physicians and reach
target groups of consumers by sponsoring educational content on physician practice websites.

An important first step towards capitalizing on consumer willingness to use online disease management or compliance tools
include launching consumer-facing educational campaigns, which outline the importance of compliance, the types of tools
available and how each tool can benefit the patient.

Reasons to Purchase
Identify factors that drive consumers from Italy and Spain to use the Internet when searching for health information
Recognize the opportunity to reach target consumer groups by sponsoring educational content on physician practice
websites
Understand the importance of working with physicians to reach patients with the education and tools they need to remain
compliant
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